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The 20 Commandments For New Copywriters

Whether you are relatively new to the copy-
writer’s art, or a small business entrepreneur who 
practices it on a part-time basis, it helps to have a 
rule book to fall back on.

There are so many Guides, Lists, Tips, and 
Templates at WriteLikeAMadman.com, we 
pulled together these 10 “Shalt’s” and 10 “Shalt 
Not’s” to make it a bit easier on yourself.



Thou Shalt…

II. Structure message to generate AIDA -
Attention, Interest, Desire, and 
Action. 

I. Develop, test, and perfect your 
differentiating message before you 
spend a dime delivering it.



“Choosing 
among multiple 
options is 
always based on 
differences”

Jack Trout
Differentiate Or Die



Thou Shalt…

III. Work extra hard on your Headlines
because they are read by five times as 
many readers than read body copy.

IV. Choose relevant, appealing Images. 
Don’t use non-relevant images just to 
attract.  These are False Alarms and 
will hurt a lot more than they help.



Thou Shalt…

VI. Include Offers and Risk Reducers 
whenever possible

V. Write Clear, Concise, Conversational,
and Customer-centric copy.  

VII. Tell the reader what specific action to       
take next.  



“Don’t write so that you 
can be understood; 

write so that you 

can’t be 
misunderstood.” 

William Howard Taft
27th President of U.S.

Chief Justice, Supreme Court



Thou Shalt…

X. Show how your product or service can 
make a person’s life better. 

IX. Understand the importance of 
Benefits and their underlying 
Satisfactions.

VIII. Stress Benefits more than Features



I. Write any sentence longer than 20 
words.

II. Write any paragraph longer than 5 
lines.

III. Use any word a fifth grader has to look 
up in a dictionary.

Thou Shalt Not…



Write Clearly And 
People Will Read It

“He has never been 
known to use a word 

that might send a reader 
to the dictionary.”

William Faulkner about Ernest 
Hemingway

Ernest Hemingway –
Pulitzer and Nobel Prize winning author



IV. Try to be funny, punny, sexual, 
political, or controversial.

V. Try to sell more than one concept in 
ad or webpage; it confuses the reader.

Thou Shalt Not…

VI. Make any claim without the evidence 
to back it up.



VII. USE ALL CAPS FOR BODY COPY; 
ITS TOO TOUGH TO READ AND SO 
READERS STOP READING, LOSING 
YOU SALES AND MONEY!  MY 
GUESS IS YOU DON’T WANT THAT!

Thou Shalt Not…



VIII. Write body copy in “Reverse” 
(White on Black).   Even with a good 
font it’s tiring on the eyes and, after a 
while, readers lose focus, and you, my 
dear copywriter, lose readership.

Thou Shalt Not…



IX. EVEN THINK ABOUT WRITING 
YOUR COPY IN BOTH ALL CAPS 
AND REVERSE – LIKE THIS.

X. Ignore any of the above rules

And Thou Shalt Definitely Not



A Note To All Small Business 
Entrepreneurs and Wannabe Copywriters

These rules were set because you’re not 
yet a Master Copywriter. When you get 
proficient, you’ll know when you can bend 
a rule here and there. But even us “extra-
experienced” hands (“old”) follow them 
95% of the time.



As you go along and get more experienced at 
marketing writing, structure, and strategy you may 
come to think you no longer need this Guide or 
many of the others on Write Like A Madman.

Don’t be so quick to discard fundamentals.  I 
frequently speak to and advise folks who’ve be in 
marketing for ten or twenty years – or more.  

Wrap Up



They’re often thankful for the emphasis I put on 
keeping the fundamentals at the center of your 
knowledge, skills and talents.

So, as I often say, “Learn and Prosper”.


