
Overused, 
Meaningless, Trite 
And Hackneyed 
Clichés Nobody
Believes

A Write Like A MADMAN Marketing Tip



Overused, meaningless, trite and hackneyed. 
And let’s not forget worn, tired, stale, 
commonplace and unimaginative. In the 
dictionary, these are antonyms of originality, 
uniqueness and different. So why would 
otherwise intelligent business people keep using 
them when, as best-selling marketing writer Jack
Trout tells us, “Choosing between multiple 
options is always based on differences”?



Throughout the years, I have “collected” 23 
such statements from advertisers big and small. I 
have tried to categorize them, although some are 
so inane and silly, they almost defy classification. 

My system is simple – the category is simply the 
words I would whisper in the ear of the writer as 
he or she is putting out one of the 23.



For instance, when I heard “We fix foreign and 
domestic autos”, I’d whisper, “What else is 
there?” And when I read “Lowest Prices”, 
“Honest”, or “Simply the Best”, I’d whisper, 
“Prove it!” Similarly when they’d write “We’ve 
been in business since 785 BC”, I’d whisper, 
“So what?”



My challenge to you, apart from never stooping to 
phrases such as these, is to ask if, in you’re
experience, you’ve come upon any other such 
phrases. If you have, I’d love if you shared those 
with me.



I’ll put the most original contributions of the trite, 
tired and stale on this list. We started out with 21 
and now we’re up to 25.  In a few months, and with 
your help – who knows?

My eMail is support@WriteLikeAMadman.com. I 
look forward to hearing from you and getting a 
chuckle.



Lowest Prices

1

Huge Selection

2
Honest

Experienced

3
4

Prove It!



Innovative

5

Five Star customer service

6

Reliable

Simply the Best7
8



“The best _______ in town”

9
The best service on Earth10

World Famous _______

11



Foreign and Domestic1

Residential and Commercial

2 Local and Long Distance

For men, women and children

3
4

What Else Is There?



In business since 785 B.C.

1

“We treat you like family”

2 “You deserve the best”

The friendly store

3
4

So What?

Our goal is your success
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We Do It All
1 We Care

2

Our people make the difference

You’ve tried the rest, now try the best

3
4

Who Else Says That?

We go the extra mile for YOU
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