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Are You “Feature Fixated? 
 

Many businesses are. 
 

They fall in love with all the innovative, new and 

sexy things about their product or service and 
then shout those out to the customer or prospect 
– as if they’re supposed to care.  They don’t.   

 



Consumers are concerned with one thing:  
“What’s In It For Me?”  If you aren’t feeding that 
need, you are losing sales.  
 

One of the best ways ever to increase responses, 
conversions and sales is to tie each product feature to 

a benefit (and the underlying satisfaction) buyers get 
when they purchase the product. 
 

 
 



 

To do this, use the following Feature – Benefit - 
Satisfaction template as a starting point. 
 

Simply make up a similar form, put your feature 

in the left column and it’s corresponding 
benefit(s) in the center column.   
 

(We’ll get to Satisfactions in a bit.) 
 
 

 



		 Feature	 Benefit	 Sa1sfac1on	

Ex	1	
100%	Hand	forged	VG-10	Steel.	

Holds	its	sharpness	4	:mes	longer	
than	stainless	steel.	

You	won't	need	to	replace	your	
shears	as	oBen,	saving	you	

hundreds	of	dollars.	
		

Ex	2	
Our	new	patented	Circula:ng	

Condenser		

Keeps	refrigerator	and	freezer	
sec:ons	at	the	perfect	

temperatures	using	one-third		
less	energy.	

		

Ex	3	
5	Stage	Filter	removes	more	of	the	

bad	things	from	your	water.	

BeMer	tas:ng	drinking	water,	
	no	hard	water	stains	on	showers	

and	fixtures.			
Cuts	cleaning	:me	in	half.	

		

		 		 		 		

		 		 		 		

		 		 		 		



The Features & Benefits Of A #2 Pencil 
 

To illustrate the need for linking features to 
benefits, someone (a copywriter, I’m sure) once 
created a list for a common pencil.  At once it is 
amusing, satirical, and shockingly true.  Plus, it 
makes you think. 

 





 
 

Read this over a couple of times and see if 
maybe you can come up with another feature/
benefit to add to the list.  
 

Next, with this in mind, put together a Feature – 
Benefit table for each of your products.  



Fill-In Templates 
 

On the following pages are a couple of ideas of 
how to approach the Feature/Benefit construct 
in your mind before you even put them down on 

the template. 
 

 



Think 

“Our Feature” – “Your Benefit” 
 

Ex:  Our ergonomically designed handle 
minimizes stress and fatigue on your hand, wrist, 
and arm. 
 

 



Think 

“Our Feature” means that  
“Your Benefit” 

 

Ex:  Our patented circulating condenser means 
that your refrigerator uses 33% less energy. 
 

 



Now Let’s Talk Satisfactions 
 

Remember “feature-fixated”?  Well that’s just a 
catchy way of saying that many, if not most, small 
businesses don’t actually address the needs of 

the customer when promoting their products or 
services.   
 

 



What do they address?  Unfortunately (for them) 
it’s their own ego.  They brag about the features 
of their great product, how caring the company, 
and how responsive the service.   
 

They make it all about them.  
 

PLEASE remember:  It’s not about you; it’s 
about your customer. 

 



Most small businesses talk  

  

when their readers are listening for  

and really desire 

 



Do you know the difference? 



Features are aspects of your product  
 

Benefits are how those aspects relate to 
buyer’s WII-FM (what’s in it for me?) 

 

Satisfactions are the underlying needs 
of the customer 



Case Study:  Back Support Belt 
 

Feature:  Elastic belt infused with copper  
 

Benefit: Alleviates back pain and fatigue 
 

Satisfaction:  You can finally feel good enough to 
get off the sofa and play sports, go dancing, play with 

your grandkids, etc. 
 



 

Note how the Satisfaction is the driving force 
behind their decision to purchase. 
 

Now, let’s go back to our original Feature – 

Benefit template and add the Satisfactions to the 
list. 
 

 



		 Feature	 Benefit	 Sa1sfac1on	

Ex	1	
100%	Hand	forged	VG-10	Steel.		

Holds	its	sharpness	4	:mes	longer		
than	stainless	steel		

You	won't	need	to	replace	your	shears	
as	oBen,	saving	you	hundreds	of		

dollars.	

You'll	give	a	beMer	haircut	and	people	will	be	
happy	and	come	back.	

Ex	2	
Our	new	patented	Circula:ng	

Condenser		

Keeps	refrigerator	and	freezer	sec:ons	
at	the	perfect	temperatures	using		

one-third	less	energy.	

Your	family	will	love	you	and	your	food.			
Meats	retain	their	juiciness,	fish	tastes		
fresh-caught	and	ice	cream	is	creamier.		
	BeMer	for	your	family,	your		pocketbook;		

and	the	environment		

Ex	3	
5	Stage	Filter	removes	more	of	the		

bad	things	from	your	water	

BeMer	tas:ng	drinking	water,		
no	hard	water	stains	on	showers		

and	fixtures.			
Cuts	cleaning	:me	in	half.	

People	will	be	dazzled	by	how	spotless	your	
kitchen	and	baths	are.		They'll	think	you	

worked	all	day…but	we'll	keep	your	secret.	

		 		 		 		

		 		 		 		

		 		 		 		



“I’ve	learned	that	people	
will	forget	what	you	
said,	people	will	forget	
what	you	did,	but	people	
will	never	forget	how	
you	made	them	feel.”	
	

Maya	Angelou	
Poet	



Now it’s your turn. 
 

Apply these Principles to your business, dig down 
deep to identify your customers Satisfactions and I’ll 
bet your results start to improve. 
 

Learn and Prosper, 
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