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If you’re in business – any business – big or 
small, old or new, you will undoubtedly be 
called upon to create a marketing message for 
your product or company. 
 

Will you know the proper format (Headline, 
subhead, body copy, etc.?  Will you know how 
to make them effective?  Or will you just “wing 
it”? 



This list is meant to help you with the most 
important part of your message – the Headline. 
 
Not only does it have to capture the attention of 
the reader in a scant 5 seconds, but it should 
also inform and tell them of a meaningful 
benefit they get when buying your product or 
service. 



The more your headline attracts and intrigues 
the reader, the more chance they’ll read your 
entire piece.  And for a marketer – that’s 
heaven. 
 

Here are the “10 Fascinating Facts About 
Headlines”.  Keep them in mind when you want 
to increase the memorability (or recall) of your 
message. 



Five times more people read headlines than 
read body copy. 1 

Advertisements with headlines that promise a 
BENEFIT are read by four times as many 
people as those that do not. 

2 



3 
Include your BRAND in the headline or sub-
headline or the 80% who don’t read the body 
copy will never know who is talking to them and 
it will nullify their recall. 

“Blind headlines” (no mention of product or 
benefit) score 20% less on recall. 4 



Headlines that contain NEWS are read by 22% 
more people than headlines that do not. 5 

Headlines in “QUOTES” has been shown to 
increase recall by 28%. 

6 



Headlines that offer HELPFUL 
INFORMATION score 75% above average 
readership. 

8 Advertisements aimed at a local market do 
better if you include the name of the city, town 
or area. 

7 



Analogies, puns, double meanings and being too 
cute limit readership. 9 

Testimonials from real people with full names, 
are more believable than the creations of 
copywriters. 

10 



“Never use tricky 
or irrelevant 

headlines…People 
read too fast to 
figure out what 

you’re trying to say” 
 

David Ogilvy 
Legendary Copywriter 

And Original “Madman” 
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