
                 

 
Cut The Word Count:  A Concise Writing Test 

 
 

The “Three C’s Of Copywriting”:  Clear, Concise, and Conversational is one of the most important 
disciplines I preach to my private clients, workshop participants and copywriters-in-training.   
 
When we get to the second “C”, concise, I describe the process I use when writing copy. 
 

1. Start writing and don’t stop until I’ve told the whole story. 
2. When done, set the work aside for 24-48 hours. 
3. Revisit the copy after one or two days and take out every extraneous word. 
4. Rewrite the copy 
5. If needed, repeat steps 3 to 5 until satisfied. 

 
The question I often get is, “So how do you know what’s an extraneous word and what isn’t?” 
 
Fair question.  The easy answer is, “Does that word or phrase help the reader to better understand 
the copy, selling proposition, or benefits they’ll get?”  If not – it’s not essential – and it gets cut.  
Ruthlessly. 
 
You’ll recall the AIDA Code’s Slippery Slide To Sales.  Non-essential words are obstacles that hinder 
the smooth trip down the slide. 
 
This simple test helps train people to look for shorter, more concise ways of saying things.  In the 
left-hand column you’ll see a group of words.  In the right-hand column you can do one of two 
things – make the words more concise or indicate that you wouldn’t change them.  Answers follow. 
 

 Word Group More Concise Alternative? 
1 as you may or may not know  

2 
consider the value, the benefits, and the 
beauty of 

 

3 on a monthly basis  
4 she exhibits the innate ability to  
5 feminine hygiene products for women  
6 benefits too numerous to mention  
7 he is a person who  
8 can help you  
9 a product that you can use  
10 comes to a complete stop  



                 

  
 
Suggested Alternatives 
 

 
	

 Word Group More Concise Alternative? 
1 as you may or may not know as you may know 

2 consider the value, the benefits, and the 
beauty of 

consider the value, benefits, and 
beauty of 

3 on a monthly basis monthly  
4 she exhibits the innate ability to she can 
5 feminine hygiene products for women feminine hygiene products 
6 benefits too numerous to mention numerous benefits 
7 he is a person who he 
8 whether or not whether 
9 a product that you can use a product you can use 
10 comes to a complete stop stops 

 
	 	  


